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{rainers’

Mobile push marketing HOUSE

Have you received mobile push marketing during the past six months?
Target group: All mobile phone users / Has received, %

September 2001
March 2002
September 2002
March 2003

March 2004

November 2005
December 2006 (n = 1263)

December 2007 (n = 1303)

December 2008 (n = 1187)* 57 %
0% 20 % 40 % 60 % 80 % 100 %
As L *Question wording has been changed — results are not fully comparable
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Mobile push marketing

Have you received mobile push marketing during the past six months?
Target group: All mobile phone users / Has received, %

All respondents (n = 1187)
Sex:

Male (n = 600)

Female (n = 587)

trainers’
HOUSE

Age:
15-24 (n=87) 68%
25-34 (n=175) 70%
35-44 (n=243)
45-54 (n = 246)
55+ (n = 436)
°)o 20'% 401% GOI% 80% I
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Cross Media Reaction - SMS trainers’

Have you sent an SMS to a number given in TV, radio, magazine etc. to vote, send HOUSE
feedback, receive more information or to participate in a competition?
Target group: All mobile phone users / Has reacted, %

All respondents (n = 1187)
Sex:

Male (n = 600)

Female (n = 587)

Age:

15-24 (n=87)

25-34 (n=175)

35-44 (n=243) 5%

45-54 (n = 246)

55+ (n = 436)

% 20% 40% 60% 80% 100%
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Mobile Browsing trainers

Do you use internet (www or wap pages) with your mobile device’s browser? HOUSE
Target group: All mobile phone users

December 2006 (n = 1263) 25 %

December 2007 (n = 1303) 33 %

December 2008 (n = 1187)* 34 %

0% 20 % 40 % 60 % 80 % 100 %
As L *Question wording has been changed — results are not fully comparable
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Mobile Browsing trainers

Do you use internet (www or wap pages) with your mobile device’s browser? HOUSE
Target group: All mobile phone users, n = 1187 / Has at least tried mobile internet, %

All respondents (n = 1187)
Sex:
Male (n = 600)

Female (n = 587)

Age:
15-24 (n=87)
25-34 (n=175) 59%
35-44 (n=243)
45-54 (n = 246)
55+ (n = 436)
°/L 2OI% 40% 60% 80% 1 O(I)%
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Mobile Social Media / Messenger H%'ﬂ%’é

Use of different services with a mobile device during the past 6 monts
Target group: All mobile phone users, n = 1187 / Has used at least once or twice, %

All respondents (n = 1187)
Sex:
Male (n = 600)

Female (n = 587)

Age:
15-24 (n=87) 13%
25-34 (n=175)
35-44 (n=243)
45-54 (n = 246)
55+ (n = 436)
°/L 20% 40% 60% 80% 1 O(I)%
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: : : tramers’
Mobile Social Media / VolP HOUSE

Use of different services with a mobile device during the past 6 monts
Target group: All mobile phone users, n = 1187 / Has used at least once or twice, %

All respondents (n = 1187) 3%
Sex:

Male (n = 600) 2%

Female (n = 587) 3%
Age:

15-24 (n=87) 2%

25-34 (n=175) 3%

35-44 (n=243) 3%

45-54 (n=246) | %
55+ (n = 436) 3%

I 1

% 20% 40% 60% 80% 100%
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i . i r trainers’
Mobile Social Media / Communities HOUSE

Use of different services with a mobile device during the past 6 monts
Target group: All mobile phone users, n = 1187 / Has used at least once or twice, %

All respondents (n = 1187)
Sex:

Male (n = 600)

Female (n = 587)

Age:

15-24 (n=87) 14%

25-34 (n=175) 15%
35-44 (n=243)
45-54 (n = 246)

55+ (n = 436)

20% 40% 60% 80% 100%
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Mobile Social Media / Microblogs H%esré

Use of different services with a mobile device during the past 6 monts
Target group: All mobile phone users, n = 1187 / Has used at least once or twice, %

All respondents (n = 1187) | %

Sex:

Male (n = 600) | %

Female (n=587) | %

Age:

15 - 24 (n = 87) Iz%

25-34 (n=175) | %

35-44 (n=243) | %

45-54 (n = 246) | %

55+ (n = 436) | %

1

% 20% 40% 60% 80% 100%
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